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{Warm up}
1. T shows some famous Logos to Ss and asks which 15 | ppt
ones they recognized. mins
2. Ss tell what they know of the products those logos 90%F 2 i
present. E R
3. Ss share the ideas what's the importance of a logo.
4. Do Ss mind shopping a product with/without a logo?
Why or why not?
{Presentations & activities} 15
1. Ss share what stories they thought behind those mins | YT
logos and the reasons.
2. T plays the video from YT of the stories of Logos.
https://www.youtube.com/watch?v=0dJIh34SLkQ&ab
_channel=%E8%85%A6%E5%8A%9B%ES5%85%
AB%HEI%I6%8B s 9\0%%% i
3. Discuss the difference between the frue stories mins ; 3 s li .
and what Ss originally thought behind the visual logos.
Tablets
4. Each group of Ss Google the products they are 20 | ()
interested to find the stories behind the logos. mins
5. Ss share the stories they Googled. 0%§ 4 i
oAk
TEMAE
{Wrap up} 15 FEeniEiE o
1. If a logo is important to the product, is it important | mins
to select (create) a logo?
2. Do we need to respect a logo? What is the
“intellectual property rights” (%7 £ p4 & £)? How to
protect it?
-——— End of class 1 & 2 —-



https://www.youtube.com/watch?v=0dJlh34SLkQ&ab_channel=%E8%85%A6%E5%8A%9B%E5%85%A8%E9%96%8B

{Warm up}

1. Logos display to check what are in common.

2. Ss tell their observations, explain what impress
them the most.

{Presentations & activities}

3 What we expect Ss to find out as following:

A) Simplicity is the key

1. A simple logo is more memorable and impressed than
a complexed one.

2. It allows for easy recognition among different
mediums, such as social media :FB, Instagram, business
cards.

B) Colors and Typography(i= & 3% 3+)

1. Different colors and fronts(s ) conveys different
emotions and messages.

2.Blue: frust and reality/ Red: passion and excitement.

‘Mor‘e examples| of colors and meanings as the video

shown below,

https://www.youtube.com/watch?v

=1-SNRBSgXds&ab_channel=SimpleArt Tips

3. ‘The Elements of Design‘ (basic intro. from Canva)

https://www.youtube.com/watch?v=01Zoyns

M7Vwélist=PLATYfhN6gQz9007qeSFILY4Nr

fvWCbdGl&ab_channel=Canva
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https://www.youtube.com/watch?v
https://www.youtube.com/watch?v=01Zoyns

{Wrap up}
1. Ss can induct what they learn of the lessons.

———— End of class 3 & 4 —-

{Warm up}

1. Reminding of the previous class.

2. According to L1 ~L4, Ss choose one item from what

T provides to the beginning step of creating a logo.
(Fruit, meat, vegetable, rice, noodles, bread, cookies,

milk, tea, juice, stationary.., etc.)

{Presentations & activities}
1.

Hames Numbers

Selected Item |

Group | i

Furpose

SR RER

Consumars

o+

Comp=t:itors

FREE

10
mins

15
mins

50
mins

work-
sheet &
an A3
paper to
refine
the
design
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2. Group sharing and grading one another.

{Wrap up}
1. T gives comments on Groups' work.

———— kEnd of class 5 & 6——

{Presentations & activities}
1. Tintroduces Canva.

2. Ss try to do a Canva poster.

{Wrap up}
1. Ss check one another’s jobs and give some feedback.

-——— Fknd of class 7 ——-

{Presentations & activities}
1. Groups working on using Canva to refine their logo
assignment done in class 6.

{Wrap up}
1. Uploading to T.

-——— Fknd of class 8 —-

{Presentations & activities}
1. T shows all the works each group did on last class.

15
mins

30
mins

10

mins

35
mins

mins
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mins

tablets

tablets
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2. Each group indicates 1 student to share the fun and
difficult parts in working on the Canva assignment.

3. Ss offer feedback to the final work done by the
group that is doing presentation.

{Wrap up}
1. T gives comments and grades.

——— kEnd of class 9 —-

{Warm up}
1. A reflection of the logos each group creates.

{Presentations & activities}
1. Review of the 2 videos on Colors and Typography and
the Elements of Designs.

® https://www.youtube.com/watch?v

=1-SNRBSgXds&ab_channel=SimpleArt Tips

\The Elements of Design\

@ https://www.youtube.com/watch?v=01Zoyns

M7Vwélist=PLATYfhN6gQz9007qeSFILY4Nr

fvWCbdGl&ab_channel=Canva

{Wrap up}

1. Ss share what they are most influenced by the
lesson. (the “intellectual property rights” (35 £ ¢4 A 1#)
the experience of design a logo or the experience on
Canva?)

-——— Fknd of class 10 ——-
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{Warm up}
10 90%% 2
1. Recall the knowledge of how to read labels on the . )
mins FC IR
food products Ss learned on Grade 4. Find o
EHE
{Presentations & activities} gl o
1. T prepares some samples from various food samples |
- | prep P 40 from
products. mins | various
2. Ss check the labels and analyze what they read on food
them. products
3. Select those products which are good for our
health and tell the reason why. 00% 4
4. T shows the labels in English version and let Ss do R
the guessing and learn th bularies Pesia i
e guessing and learn the vocabularies. I
J J 20\ pc& LS
mins : i d- VTR
5. Ss do the qizzizz link together along with T's help. projector | = A7  1E
g o
https://quizizz.com/join?gc=90890770
https://quizizz.com/join?gc=98743975
5-10
{Wrap up} mins
1. T picks up 1 English label and asks Ss questions
based on it to check Ss's understanding.
——— kEnd of class 1 & 2——-



https://quizizz.com/join?gc=90890770
https://quizizz.com/join?gc=98743975

{Warm up}

1. T shows some food products or stationary on the
table with price tags on them.

2. Each S selects one item and tells the reason why
he/she chooses the item.

{Presentations & activities}
1. T writes down the reasons Ss just shared.
2. Ss summarize the main points.
( price/ appearance/ design / need / curiosity/logo /
brand / place of origin # 3 ..)

3. Analyze each category and give grades from 1-10.

4. Assign each group an AD/a flyer fo analyze the

potential attraction to customers.
5. Group presentations.

6. Ss sharing ideas of True os False ( doubts) on the
AD/flyers?

{Wrap up}
1. T puts a summary to the class discussion.

———— End of class 3 & 4 —-

{Warm up}

1. Check the youtube video of ZeroWaste refill sstore
https://www.youtube.com/watch?v=vlo]
bcpLQGgdab_channel=Goodful

2. T asks what ideas Ss learned from the video.

{Presentations & activities}
1. it's important to shop in an eco-friendly store?

a) Considering the LEAST enviromental impact of the
products we buy.

b) Choosing products that are sustainably produced.
¢) Minimal packaging and are made from renewable
resources.

10
mins

60
mins

10
mins

15
mins

45
mins

Food
products or
stationary

ADs or
flyers

worksheet

YT

Worksheets
to

complete
the
discussion
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https://www.youtube.com/watch?v=vlo1bcpLQGg&ab_channel=Goodful

d) Reducing waste, conserving natural resources, and
support sustainable practices.

2. Eco-friendly shopping:

a) Reusable bags

b) Biodegradable cleaning

¢) Clothing made from organic cotton
d) Energy efficent

e) Long lifespan

3. [Benefits

a) Help reduce waste

b) Save money

c¢) Protect natural resources
d) Support local communities

4. for Eco-friendly shopping
a) Bring your own reusable bags when shopping

b) Choosing products with less packing ppt/

¢) Buying from sustainable brands that priotize handout
enviromental resposibility. (% ¢ # % Green Mark)
% Eco Lables around the world (ppt)

d) Buying second-hand items

90%% 4
i S84

{Wrap up} 20 A4 paper e o

1. Create oyur own Eco Lables & explain orally. mins

—-——— kEnd of class 5 & 6 —-

{Warm up}

1.Inclass 3 & 4, Ss has discussed what to draw a 20

sustomer's attention. mins

2. Review those points.

{Presentations & activities}

1. T prepares topic products and let each group select
their items.

2. Group discussion of the marketing policy.




a) What are the selected product’s superiorities over
other similar products.

b) What price would it be?

¢) How to pack the product?

d) How to describe the product?

e) How to promote the product?

f) Create a Logo fo it (Canva)

g) Produce a poster or a flyer to introduce the
product. (Canva)

3. Presentation, peer grading and feedback

{Wrap up}
1.T gives comments.
2.
——— Fnd of class 7, 8 & 9 —-
{Warm up}

1. Apply some tests from Quizizz of labels and eco-
friendly shopping.

{Presentations & activities}

1. Refresh the main ideas we learn from this unit.

2. Ss share what impress them the most and how do
they apply on their daily life.

{Wrap up}
1. T comment on Ss achievments.

——— knd of class 10-—-

40
mins

40
mins

20
mins

15
mins

20
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mins

Poster
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tablet
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projector
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